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 1000 interviews

 Representative of the General Population 18+

 Random Selection

 Face-to-Face (Tablet PC)

 National Sample

 Time of Fieldwork

January-February, 2016

 Margin of error ±3.1, with a 95% Confidence 
Interval

Sample distribution

Nr. of Interviews 
per region
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Males, 50%

Females, 
50%

Gender

Urban, 58%

Rural, 42%

Settlement type

Sample Structure

21%

16%

16%

18%

14%

15%

18-24 years old

25-34 years old

35-44 years old

45-54 years old

55-64 years old

over 65 years old

Age

31%

42%

27%

Elementary

school

High school

University +

Education

Data were weighted in order to achieve gender equal distribution 50% females, 50% males

As a result…



CORRUPTION PERCEPTION
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Perception on corruption among public officials

51%

38%

7%
1%
2%

Very widespread

Somewhat spread

Little spread

Not at all spread

Don't know

89%

33%

37%

26%

4%

Increased

Same

Decreased

DK/No answer

Level of corruption 
comparatively with 3 years ago

Level of corruption today
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61

39 41 43 47 50 51 54 54
61 63 64 66 69 69 71 72 74 76 76 77

Corruption Perception
(How corrupt is ….....?)

Very 

honest

0

100

Very 

corrupt
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61

39 41 43
47

50 51
54

63 64 66
69 69 71 72

74
76 76 77

61

46

30 30

42

66

47

56

69
71

76 76
79

75

81

74
76

74

84

2015 2010

Corruption Perception through the years

0

Very 

honest

100

Very 

corrupt
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58
62

64

0

10

20

30

40

50

60

70

80

90

100

Left Center Right

67
63

56

Left Center Right

Corruption Perception through the years
*by political view

Very 

honest

0

100

Very 

corrupt

2015 2010



CORRUPTION EXPERIENCE
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3.8 
5.5 

12.6 

21.0 

2.0 

8.2 8.7

20.4

33.5

5.6

Bribe asked by the
policeman

Bribe asked by the
public official

Bribing to receive the
documents

Bribing a doctor/nurse Bribe asked to
avoid/reduce utilities

(electricity/water)

2015 2010

57%2010

Corruption Experience

 Corruption victimization through years

44%2015
With at least one 

corruption experience 
with at least one 

contacted 
institutions/sectors



TOLERANCE AND UNDERSTANDING 
OF CORRUPTION
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Tolerance towards corruption

78%

94%

42%

86%

47%

73%

72%

68%

18%

4%

43%

11%

27%

14%

18%

22%

Corrupt and must be punished Corrupt but justified Not corrupt Don’t know

A business bribes a minister

A mother with children bribes to cut 
in line for a certificate

A gift (shirt) given to a teacher for a 
better mark

Using  a government vehicle/car for 
personal needs

Influencing in order to get a relative 
employed

Giver

Taker

Giver

Taker

Giver

Taker

32% in 2010

28% in 2010
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Understanding of corruption…

57% 25% 17%

 During the holiday season, the owner
of a flower shop owner raises the
prices. Do you think this owner is:

Corrupt and should be punished Corrupt but justified Not Corrupt Don't know

57%

49%

25%

34%

17%

18%

2015

2010

Compared with the results from 
2010



FIGHT AGAINST CORRUPTION
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41

59
53 52

42 40 40 36 35 34 33 32

Contribution of institutions to the Fight against Corruption
(2015)

Does not help 

at all

0

100

Helps a lot



17
17 Corrupt ion in  Albania  – Percept ion and Experience 2015-2016 Presentation

41

53 52

42 40 40
35 34 33 32

42
47

61

42 41 43

35
41

32

40

2015 2010

Contribution of institutions to the fight against Corruption through 
years

Does not help 

at all

0

100

Helps a lot



TRANSPARENCY OF 
INSTITUTIONS
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41 46 46 45 45 44 43 43 43 42 41 40 39 39 39 39 39 38 35 32

Transparency of Govrenment, the Parliament and Minicipality

Not at all

transparent

0

100

Completely 

transparent



TRUST IN INSTITUTIONS
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37

54
47 47 46 44 43 43 43 42 40 37 36 35 33 32 32 32 30 28 27 26 24

Trust in institutions
(2015)

Do not trust 

at all

0

100

Completely 

trust
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37

54

44 42 40 37 36
32 30

27 26 24

44
49 49 47 47

44 42 42 42 42

32 32

2015 2010

Trust in institutions through years

Do not 

trust at all

0

100

Completely 

trust
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43
37

32

Left Center Right

Trust in institutions through years
*by political view

No trust 

at all

0

100

Trust 

completely

34
44

56

Left Center Right

2015 2010



VIEWS ON THE ECONOMIC 
SITUATION
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1% 7% 33% 27% 32%

Very good Good Neither good nor bad Bad Very bad

Evaluation of the economic situation in Albania

10% 10% 10%

31%
43%

36%

58%
47%

53%

Urban Rural Total

Worse

Same

Better

 Economic situation compared to last year
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35% 30% 28% 7%

Better Same Worse Don't know

Evaluation of the economic situation in Albania for next year

44%
52% 50%

18%

15% 16%

26%
21% 22%

13% 12% 12%

Tirana Other Regions Total

Positive effect

No effect

Negative effect

Don't know

 Effect of the government’s anti-informality initiatives on businesses 



Questions?

THANK YOU!


